




Project Overview

Over the course of 18 days I completed 
18 packaging redesigns.  With each 
design there was an opportunity to 
better highlight the benefits and selling 
points of the product. 

18 DESIGNS IN 18 DAYS

This project required problem solving 
and consistency in a short amount of 
time. Requiring the development of a 
repeatable and effective design process. 



Creating a Process

DesigningSetting Goals

SketchingAnalysis

Being the first time, I have attempted 
this quantity of package design, my 
first five days were spent exploring and 
experimenting. It resulted in some of 

my best and worst designs. I used this 
experience to build of both my success 
and failures, creating an effective and 
repeatable design.  



Analysis
I first identified current issues within 
each design. Every issue would fall into 
a category of either concept, elements, 
composition, or style.

Once I reversed engineered what wasn’t 
working, I was able to correctly address 
the root problems.

This in non-traditional scented 
incense, meaning religious 
imagery will not connect with the 
target audience. 

The composition lacks visual hierarchy

Elements

Composition 



Connect better with the target audience by changing 
design elements and style.

Establish a clear visual hierarchy.  

Goal 1

Goal 2

Setting Goals
Before starting to design, I established 
clear goals unique to each product. 
These goals would be clear measurable 
outcomes based on my conclusions 

from the design analysis. The goals 
served as an extra quality check. If I 
hadn’t achieved the set design goals-- I 
wasn’t done. 



Sketching
After making goals, I would sketch out 
my design, often trying several different 
compositions before picking one. As I 
was limited to a couple hours each day, 

this was an essential part of the process 
and a key to success. The better the 
sketch the better the final. 



Designing
My last step was to take my sketch and 
start finalizing. This is when I would pick 
fonts, create design assets, and make 
any final changes. 

Although this stage  looked slightly 
different each day, it always included a 
vector outline, a first draft, and a final.  

The Moon
25 Incense sticks 

I outlined my sketch, picking colors and sizing. 

I used Photoshop brushes to add texture and dimension. 
However, it was still not meeting all the goals. 

I made my final design, making small edits to meet the goals.

Vector Outline

First Draft

Final







The design feels crowded, with 
inconsistent spacing between design 
elements. There is a disconnect between 
the design and the audience. 

Add more white space simplifying the 
composition and adding more emphasis 
on the product and its benefits.

Analysis

Strategy  





Day 2
Analysis: 
Goals:

The name of the product feels 
inconsistent with the design. It also looks 
very similar to every other bottle of hand 
sanitizer with no clear distinction. 

Make the visuals feel reminiscent of 
a beach escape, and to make it more 
unique, something kids can quickly 
identify and find even in a full purse.

Analysis

Strategy  





The crayon like typography and busy 
background do not target the correct 
audience. There are too many fonts, 
sizes, and line weights, making the 
design inconsistent.

I wanted to clean the design up, using more white space to make 
the design feel more high-end and sophisticated. I also wanted 
to make the design feel more consistent, using less fonts, 
and introducing more repetition. Connecting better with the 
audience of suburban health-conscious mothers

Analysis Strategy  





The text is very repetitive with the same 
elements repeated multiple times. The 
composition feels separated with no 
real interaction between the elements. 
The design also puts more emphasis 
on the toast than the love, when I would 
argue the love is more important to                             
their message. 

I wanted to create a composition 
that felt more like a cohesive scene, 
with interaction between the design 
elements. I also wanted to put the focus 
back on love, and not on the toast. I made 
sure to remove any repetitive text. 

Analysis

Strategy  





The primary audience for smaller bagged 
peanuts is families who want an easy and 
healthy snack to keep on hand and quickly 
throw into backpacks. The current design 
has a lack of design strategy with items 
randomly placed. It is also in a bag that 
looks shrink wrapped, making is feel boring 
and unappealing. 

My goal was to make the design more 
friendly, making eating peanuts more 
fun and inviting for kids while still being 
sophisticated enough for the whole 
family to enjoy. I wanted to get rid of the 
shrink wrap look, and make the design 
feel more purposeful. 

Analysis

Strategy  





The composition is broken up horizontally, with 
solid blocks of color taking up most of the space. 
The background is rope texture, which has little 
to do with pine or tar. The packaging is missing 
an opportunity to connect with its audience, and 
to visually highlight its selling points.  

One of the biggest selling points of this product is that it is a 
vegetable and mineral-based product, making the primary audience 
of this product granola men. I connected to the target audience by 
pulling color and style inspiration from the traditional camouflage 
pattern and focused on pine trees in the composition.

Analysis
Strategy  





This in non-traditional scented incense, meaning 
religious imagery will not connect with the target 
audience. There are also visual hierarchy issues, 
with the elements all feeling blocked off from 
each other. 

I wanted to connect better with the target 
audience by changing design elements and 
style. I focused on the holistic appeal by 
creating a nature scene with the moon as the 
focal point. I also established a better visual 
hierarchy that connected the design. 

Analysis

Strategy  





The design is over reliant on text, when most 
people won’t read more than the first couple 
lines. The script font can also be hard to hard, 
especially at a small size. The beehive as the only 
visual is cliché and the design style is outdated. 
There is an opportunity to better highlight the 
selling points. 

I wanted to get rid of all unnecessary text and focus on the selling 
points of this product in a simple and easily understood way. This 
product is the closest thing possible to honey straight from the 
comb, never heated or filtered. So I added a honeycomb cutout to 
emphasize both the honey and how closely related it is to the comb. 

Analysis Strategy  





There is an overuse of typography 
on the front, making it feel 
cluttered and unappealing. 

My goal was to decide what text was 
essential and cut the rest out. I also 
wanted to focus more on the aloe Vera, 
which makes up 95% of the product. 

Analysis

Strategy  





For kids’ vitamins, which can already be 
challenging to get kids to eat, boring white 
packaging will not cut it. One of the unique 
things about this product is that there is no 
artificial flavors or colorings, this selling point is 
completely absent in the design. 

My goal with this was to add more colors back in and make it more 
kid friendly. I used fun, easy-to-read fonts and soft edges that mimic 
a young kids’ cartoon style to do this. For the composition, I chose 
to depict cherries and trees. These vitamins use no artificial flavors 
or colors, so I wanted to show real cherry trees with ladders and 
baskets by them.

Analysis Strategy  





The purpose of this product is for relaxation, 
however, the current design feels busy with 
competing design elements. 

My goal was to match the soothing and 
calm nature of the sent in the visuals.  I 
wanted a  clear visual  hierarchy that 
would mimic steam rising. 

Analysis

Strategy  





One of the selling points of this ice cream 
is that it is completely vegan. That point 
was lost in the original design,  with small 
symbols and hard to read fonts.

My goal was to make the selling points of 
this ice cream more apparent,  with easy 
to read fonts and larger symbols. 

Analysis Strategy  





My goal was to expound on their 
current packaging and create some 
brand distinction. I wanted to keep the 
clean and basic style, while adding 
visual interest. 

This design had a great logo, however, 
it had no clear brand distinction. All of 
the results for bamboo toothbrush’s on 
amazon all looked like this, making it 
blend in. 

Analysis

Strategy  





The original design was overwhelming to 
look at, with lots of hard-to-read text and 
competing visuals. 

My goal with this design was to 
condense the information and create 
one cohesive visual.

Analysis

Strategy  





The main problem was with the 
symbolism. If you covered the text, no 
one could guess what the product or 
flavor was.

My main goal for today was to add 
that visual explanation back into the 
packaging design.

Analysis

Strategy  





My goal  was to establish stronger visual 
hierarchy and make the text easier to 
read. I also wanted  the emphasis back 
on the fruit, making it more playful. 

The text is hard to read, and placed with 
no alignment. This lack of alignment 
also throws off the hierarchy. 

Analysis

Strategy  





The current design is over desaturated 
and is missing the appeal to its target 
audience of kids and teens. 

My goal was to create something that 
would make kids more excited to eat it and 
harder to lose to backpacks and car seats.

Analysis

Strategy  





The design was overdependent on its 
text, and with a small product with bright 
colors, it becomes hard to  read. 

My goal with the new design was to add 
more visual communication, and reduce 
the amount of text. 

Analysis

Strategy  



Contact Me
KYLEEBODILYX@GMAIL.COM

HTTPS://WWW.LINKEDIN.COM/IN/KYLEE-BODILY/
HTTPS://WWW.BEHANCE.NET/KYLEEBODILY

Hello! Thanks for sticking around this 
long. My name is Kylee Bodily, and I 
am passionate about strategic design 
and communication. I aim to create 
meaningful pieces that communicate 

a message and appeal to target 
audiences. With thorough preparation 
and attention to design principles, 
I pride myself on producing both 
purposeful and well-designed content.


